OVING VILLAGE SHOP – SURVEY RESULTS
The survey questionnaire was delivered by hand to all 220 households in and around Oving village – all within 1 km of the proposed shop.

114 responses were received, representing the views of households with 255 occupants:

- 16 considered a shop vital

- 72 considered a shop desirable

- 26 considered a shop unnecessary

When asked how much each household would expect to spend in a village shop each week:

· 12 answered nothing

· 22 said less than £5

· 39 said between £5 and £10

· 28 said between £10 and £20

· 13 said over £20

By our calculations the above responses amount to a ‘commitment’ to spend in total about £1100 per week.  How much additional might be derived from the 48% of households that didn’t bother to answer, and from passing trade is a matter for speculation.
33 respondents said that they would be willing to make a GIFT (of an unspecified amount) towards the cost of establishing a shop.  In addition respondents indicated a willingness make low interest LOANS amounting to around £12,500.

21 members of the community indicated an interest in working in a community project to build a shop.

19 members of the community expressed willingness to work unpaid behind the counter in the shop, but only one of these for more than 4 hours a week.  Allowing for holidays and sickness this amounts to probably 50 man hours a week (compare with opening times of 80 hours a week).
A number of respondents expressed opposition to a village shop because it was seen as carrying with it disadvantages for the community:

· Any improvement to the infrastructure of the village may encourage the planners to allow more housing

· A village shop would depend for viability on passing trade, which would increase traffic volumes

· Oving already has an antisocial behaviour problem – the shop might become a focus for petty crime
· The challenge of funding a village shop would almost certainly divert funds and energies away from more worthwhile causes – better play facilities for young people, the struggling finances of the village church

A larger number of respondents were concerned about the financial viability and sustainability of a shop:

· the presence of three major supermarkets within 5-8km, combined with over 99% of households having a car

· the low chances, given the current state of Royal mail, of getting post office facilities

· likely dependence on passing trade for viability

· old people, who have the greatest need for a shop, cannot afford a price premium

· concerns about the proposed use of volunteer staff, combined with a feeling that professional retail management would be essential

There were plenty of creative suggestions as regards items to stock and services to provide, and a clear belief amongst some that the shop had the potential to become a social hub.

Several respondents suggested that, rather than have a village shop, the community should make a concerted effort to identify old and disabled people with shopping difficulties and set up a ‘good neighbour scheme’ to take them shopping each week.  In this context, there were at least two volunteers.

